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What is Twitter?

 According to Twitter, it is a service for friends, family, and co–workers to 

communicate and stay connected through the exchange of quick, 

frequent answers to one simple question: What are you doing?

 It's a platform wherein users share their thoughts, news, information and 

jokes in 140 characters of text or less. Twitter makes global communication 

cheap and measurable. Profiles are (usually) public — anyone in the world 

can see what you write, unless you elect to make your profile private. Users 

"follow" each other in order to keep tabs on and converse with specific 

people.



How do I get started?

 To get started on Twitter you will need to sign up and create a Twitter 

account on Twitter.com from your laptop or PC.

 You will need to enter an email address, create a user name, and a 

password.































How do I use it?

 Now that you have created an account. You can download the Twitter 

app on your Smartphone. You will simply login using your Username or 

email and your password. 

 On an Android phone the app is available through Google Play

 On the iPhone the app is available in the App Store 



How do I use it?

Twitter can be a little overwhelming at first. Think of it as a conference reception or a cocktail 
party. Imagine walking around the party listening in on everyone’s conversations. At first it’d 
seem pretty noisy until you zeroed in on a conversation you found interesting. Then you’d 
introduce yourself and join in. Once that conversation fizzles, you’d move on to the next.

Twitter is the exactly the same. You make the choices of what people, organizations, and 
business you want to follow. You are in control of receiving only the information that you want 
to receive and is useful to you. Make Twitter a tool that gets you the information that you 
want and is useful. Now you can get that information as soon as it becomes available.



Twitter Vocabulary

Tweet: A 140-character message.

Retweet (RT): Re-sharing or giving 
credit to someone else's tweet.

Feed: The stream of tweets you 
see on your homepage. It's 
comprised of updates from users 
you follow.

Handle: Your username.

Mention (@): A way to reference 
another user by his username in a 
tweet (e.g. @GSSA). Users are 
notified when they are @mentioned. 
It's a way to conduct discussions with 
other users in a public realm.

Direct Message (DM): A private, 140-
character message between two 
people. You can decide whether to 
accept a Direct Message from any 
Twitter user, or only from users you 
are following.
You may only DM a user who follows 
you.

Hashtag (#): A way to denote a 
topic of conversation or 
participate in a larger linked 
discussion (e.g. #AmericanIdol, 
#Obama, #Ferguson). A hashtag 
is a discovery tool that allows 
others to find your tweets, based 
on topics. You can also click on a 
hashtag to see all the tweets that 
mention it in real time — even 
from people you don't follow.



Social Media(Twitter): 

Who’s in Control?
EDUCATIONAL LEADERS CAN BE IN THE DRIVER’S SEAT ON THIS ISSUE IF YOU 

KEEP KEY VALUES AS YOUR GUIDE.



Engaging with a Digital Citizenry

 Change is inevitable.  Progress is optional. Author Gary Marx

 Decide to participate or not in the digital communication platform. 

 Consider the gap unfilled will be filled by others. Maybe by some of whom don’t support schools 

 In this current environment, social media creates instant contact with your (our) stakeholders.

 Before social media school leaders could mange more tightly information and incidents.

 There was much more time to govern access and messaging.



No Longer an option to communicate 

through traditional channels

 Should we embrace the new media options?

 Should we fear this as a weapon that will be 

aimed at us?

 How do we avoid the innate problems that 

come with social media interaction?



No Longer an Option

 Leaders who communicate only through traditional channels will see a 

community less engaged with the school district affairs.

 Social media should be used to disseminate the district’s message.

 It should be respected for what it can do.

 Not just feared that it will be aimed back at us by others.



Social Media Creates Instant Contact

 With Stakeholders

 Teachers

 It allows school administrators to share information in real-time.

 It also opens up a line of communication that could enhance your PR

 Positive and constructive use of social media by school leaders serves as 

an example to students.



Just Decide Up Front the “How”

 Make a solid decision on how you will use social media for your 

school/system. Set your parameters first!

 Do not waiver or deviate from your original decision

 Start with benign subject matter: Athletics, programs and performances, 

upcoming special events…..etc.

 Begin to announce/publish your schools/systems twitter account. 



GSSA is Using Twitter (@jzauner1)(#GSSA)

 For legislative updates

 Pertinent articles on current educational issues

 GSSA announcements

 Association news

 Retweet related articles
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